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of Cultural Capital and Campus Experience on the Development of Employability: a Case of
Senior Undergraduates at Universities of Science and Technology,” Across-Strait Vocational
Education Journal, 1(1), 54-66.
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Message Effects of Argument Quality and Service warranty," 2010 The 7th Conference on
Service Management and Innovation, Southern Taiwan university, Taiwan.

31. Shih, K. S., W. H. Huang, C. M. Kuo, Y. W. Ker and H. R. Wu, 2010/10/15, "The Moderation of
Involvement on Communication pattern of Blog Experience," 2010 The 7th Conference on
Service Management and Innovation, Southern Taiwan university, Taiwan.

32. Huang, Y. Y., W. H. Huang, C. M. Kuo and R. R. Hung, 2010/06/26, "The Interrelationship of
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Dissertation
Huang, Wen-Hung (1999), "Corporate Culture, Strategic Capability and External Causal
Ambiguity: An Advantage-sustainability Perspective," Ph.D. Dissertation, National Cheng Kung
University.

Books
1. Smart Commerce Introduction, K. M. Tsai etc., ed. ISBN: 978-986-503-272-2, Chuan Hwa Book

Co., 2020.
2. Managerial Accounting, W. H. Huang and J. S. Lyu, ISBN: 978-986-564-746-9, John Wiley, Inc. &

Tsang-hai Books Co., 2016.
3. Essential of Marketing, W. H. Huang, J. T. Wu, and S. H. Chuang, ISBN: 957-493-753-4, McGraw

Hill, Inc. & Tsang-hai Books Co., 2003.

Professional Certifications
1. Examination of Management Proficiency, No. MP201701314, Matrix Management Consultant

Company, 2017/12/26.
2. Certification of Integrating Marketing Management Analyst, No. IMMA201708004, Matrix

Management Consultant Company, 2017/08/31.
3. Certification of Brand Management Analyst, No. BMAISMM20163015, Matrix Management

Consultant Company, 2016/01/21.
4. Certification of Internet and Social Media Marketing Manager, No. ISMM201606005, Matrix

Management Consultant Company, 2016/01/21.
5. Certification of Service Industry Administrator, No. SMA201409011, Matrix Management

Consultant Company, 2014/09/01.
6. Certification of CIW E-Commerce Associate, No. CAXP25002351406260111, CIW(Certified

Internet Webmaster), 2014/07/01.
7. Certification of CIW E- Commerce Implementation Engineer, No. CAXP25002371406260111,

CIW(Certified Internet Webmaster), 2014/07/01.
8. Certification of CIW E- Commerce Technical Engineer, No. CAXP25002361406260111,

CIW(Certified Internet Webmaster), 2014/07/01.
9. Certification of CIW TAIWAN E-Commerce Professional, No. CAXPQTB20140707037,

CIW(Certified Internet Webmaster), 2014/07/01.
10. Certification of Consumer Behavior Analyst, No.201301282, Matrix Management Consultant
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12. Certification of Test Center Administrator, No.WL020130916012, CIW(Certified Internet
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13. Certificate of Invigilator for Field Tests of Skills Certification, No.0960200058, Council of Labor

Affairs Executive Yuan, 2007.
14. Microsoft Office Specialist--PowerPoint 2003, Microsoft, 2009.
15. Microsoft Office Specialist--Excel 2003, Microsoft, 2009.
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