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Education
Ph.D., International Cooperation Studies, International Corporate Cultures, Kyorin University, Japan, April. 1999.
Area of Specialty
International Marketing Management，Strategic management of Multination Retailing
Academic Experience
· Assistant Professor, Department of Marketing & Logistics Management, Southern Taiwan University, 2000/8 to present
· Assistant Professor, Department of Business Administration Management, Southern Taiwan University, 1999/8 to 2000/7
Publications 
Journal Papers:
1. Rong-Fuh Day, Chien-Huang Lin, Wen-Hung Huang, Sheng-Hsiung Chuang(2009) “Effects of music tempo and task difficulty on multi-attribute decision-making : An eye-tracking approach,” Computers in Human Behavior, 25, 130-143. 
Conference Papers: 
1. Chuang, S.H. and Lin,Z.C. (2005),"The effects of information types and flash of Banner on ad attention and recall – An Eye-Tracking Study" 2005 International Conference of Innovation & Management , Shih Chien University, Taiwan.
2. Chuang, S.H. and Shen, R.C. (2006),"The effects of Attention on 9 price Ending, Promotion Label and Limit – An exploratory study of combined Eye-Tracking and Recurrent Protocol"   Marketing 2006  , Knowledge Association of Taiwan, Taiwan.
Books
1. The innovation of Eastern Asia Enterprise ,  coauthored with M, Sekiguchi. and O, Tkenouchi ,  Tax & Accounting Association, Japan.,1999. (ISBN4-419-02900-5)
Dissertation
Chuang, S.H. (1999) “A Comparative Study of the Influence of Confucianism on Japanese and Taiwanese Family Firm,” Ph.D. Dissertation, Kyorin University, Japan,
.
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