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Education
· PhD, Business Administration, National Cheng Kung University, 2001/10
· MBA, Industrial Management, National Cheng Kung University, 1996/6
Academic Experience
· Assistant Professor, Department of Marketing and Logistics Management, Southern Taiwan University, 2002/1 to present
· Instructor, Department of Marketing and Logistics Management, Southern Taiwan University, 2000/8 to 2001/12
· Instructor, Department of Finance and Banking, Kun Shan University, 1998/8 to 2000/7
Research Interests
Strategic Management, Brand Value Management, Organizational Management
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